


WELCOME 70 THE SITE:)

LAYING THE FIRST BRICKS
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AHEY THERE. FRIEND! NAME'S BRICK, YOUR FRIEMBLY FOREMAN FOR THIS
PROJECT. I'LL BE GUIDIKG YOU THROUGH THE 1MS AHD QUTS OF INSTAGRAM, B8
SILIKE A SEASOMED BUILDER SHOWIXG YGU HOW TO LAY YOUR FIRST ROW
{0F BRICKS. NO FARCY JAREOH, ¥G PRESSURE JUST SOLID, STEP-BY-STEP
S GUIDAMCE TO HELP YOU BUILD STHETHING STRORS.
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SINOW. INSTAGRAM, WHAT IS IT2 THINK OF IT LIKE A GIANT DIGITAL

£ BULLETIN BOARD GR SCRAPBOOK WHERE FOLKS POST PHOTOS, VIDEDS, AND £
LIFE STORIES [1]. WANT T0O SEE YOUR GRANDKID'S GRADUATION? YOUR L&
NEIGHBOUR'S FAMOUS CHILLI RECIPE? A CAT WEARING A TINY HAT? IT'S ALL i
JUST A FEW TAPS AWAY. Pl =

FOR MANY OLDER ADULTS, GETTING THE HAMG OF THIS STUFF CAN FEEL
LIKE STEPPING ONTO A BUSY COMSTRUCTION SITE WITHOUT A HARD HATE
—BUT THAT'S WHERE THIS ZINE COMES IN. IT'S YOUR TOOL BELT, PACKED B
WITH EVERYTHING YOU MEED TO FEEL STEADY OM YOUR FEET IN THE DIGITAL
WORLD. WE'LL TALK SAFETY, STRUCTURE, AND EVEM HOW TO TRAIN THAT

SMEAKY LITTLE ALGORITHM SO YOU SEE MORE OF WHAT YOU LOVE (AMD LESS
OF WHAT YOU DON'T

DON'T). ,

S0 GRAB YOUR GLOYES, TIGHTEM THAT ToOL BELT, AND 6 j
BUILDING YOUR DIGITAL COMFIDENCE ONE BRICK AT A TIME.T \"(t)li:l“lll)g rEE\"E!IE

100 OLD T0 LEARM A NEW TRICK. AND YOU'Y
JUST BY OPEMING THIS ZINE. LET'S GET To WoRIG | 10 THE FIRST ONE

— FOREMAN BRICK *
(YOUR GUIDE TO ALL THINGS INSTAGRAM)




DID YOU KNOW ONLY 4 IN 10 ADULTS OYER 65 OWN A SMARTPHONE

-

-

A LOT OF PEOPLE LEFT OUTSIDE THE DIGITAL CLUBHOUSE [5].
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SHAPING THE STRUCTURE:
TRAINING THE ALGORITHM

ULRIGHT, APPRENTICE —GRAB YOUR GLOVES! NOW THAT YOU'VE GOT THE
BLUEPRINT, IT'S TIME TO START SHAPING THE STRUCTURE OF YOUR
\INSTAGRAM FEED. BELIEVE IT OR NOT, YOU HAVE THE POWER TO “TRAIN”
| THE ALGORITHM [11] KIND OF LIKE TEACHING A MEW WORKER WHAT YOU
| WANT BUILT ON YOUR TIMELINE. WAMT MORE GRANDKID PHOTOS AND
LLEEWER CELEBRITY GOSSIP POSTS? THAT'S TOTALLY DOABLE.

l'\!) STEPS T BUILD YOUR FEED THE RIGHT WAY [12,13]:

“\ AN NN R

¢ {
“\(LIKE PHOTUSAND VIDEDS YOU EMJOY (DOUBLE-TAP ORGTTT THE
\ HEA gy

&mﬂu POSTS THAT MAKE YOU SMILE OR FEEL CONMECTED
AQ S T0 YOUR COLLECTIONS I YOU WANT T0 COME BACK

TO THEM LATER
: _ THAT MATCH YOUR lHTERESTS(I-'AMIL\'.
\ HOBBIES, NE U TRUST

‘ AVOID TAPPING ON OR WATCHING THINGS YOU DON'T LIKE THINK OF IT
L AS SAYING, “EONJ BUILD THAT HERE!”

S — N N A NN S e D N e G

( THE MORE YOU Iil:l ERACT WITH WHAT BRINGS YOU JOY, THE BETTER YOUR
DIGITAL “CONSTRUCTION CREW” GETS AT BUILDING A FEED THAT FEELS LIKE

HOME. : ]
| (@ssenay

| - - -

\
80, LET'S KEEP THOSE 600D BRICKS COMING. LIKE IT? TAP IT. LOVE IT?

FOLLOW IT. NOT INTO IT? WALK ON BY. YOU'RE
_ FEED NOW—BUILD I YOUR WAY THE FOREPERSOM OF YOUR 1

Y HINTX +

MATCH THE COLOURS &
ON THE PHOTO m

THE WORDS TOSEE

WHERE EVERITANG L.."  ©
fe \-roecMaN Gl TN

REIC K



CUSTOM TOOLS: HASHTAGS,
<« SEARCH, AND WHO YOU

&8 e ; L
S FOLLOW N4l e

Q§L°“ 1'S OPEN UP IHI- IO()I BOX, ¢ REW' YOU'VE 6GOT SOM

OBQ %WERFUI TOOLS AT YOUR FINGERTIPS ON INSTAGRAM

Q" AND USING THEM THE RIGHT WAY CAN HELP SHAPE YOUR
FEED INTO SOMETHING THAT FITS YOU LIKE A WELL-
'WORN WORK GLOVE [14].

C§ THE SEARCH BAR = YOUR DIGITAL TOOLBOX ﬁ%

THINK OF IT LIKE RUMMAGING THROUGH YOUR GARA E ﬁ
FOR THE RIGHT WRENCH. TYPE IN WORDS LIKE ﬂ ¢ «_5 5 .4
“UNITTING,” “CLASSIC CARS,” OR “GRAMDKIDS™, AND ~ (I AR e

INSTAGRAM WILL HAND YOU POSTS, PEOPLE, AND
_HASHTAGS RELATED T0 IIMT TUPIC _J

——
P - e—

4 _~ HASHTAGS = IABELS OM THE SHELVES
I-VFR USED MASKING TAPE AMD A SHARPIE TO LABEL

WHAT'S IN EACH DRAWER? THAT'S WHAT HASHTAGS DO.
WHEN YOU SEARCH SOMETHING LIKE #KNITTINGCLUB OR

3 # FAMILYPHOTOS, YOU'RE PEEKING INTO LABELED BINS
éw FULL OF CONTENT FROM OTHER FOLKS WHO LOVE THE

SAME IHINGS

T e e 74“'—\\

& WHO YOU FOLLOW = BUILDING YOUR CREW

EVERY TIME YOU FOLLOW SOMEONE, YOU'RE TELLING T
ALGORITHM: “HEY, | WANT MORE LIKE THIS.” SO GO
AHEAD — FOLLOW YOUR GRANDKIDS, YOUR FAVORITE
TRAVEL PAGE, OR THAT LADY WHO TEACHES BREAD
BAKING ONLINE. THE ALGORITHM TAKES NOTE AND
STARTS “BUILDING” YOUR FEED T0 MATCH.

BONUS TIP FROM FOREMAN BRICK: NOT LOVING
OMEONE’S POSTS BUT DON'T WANT T0 RUEFLE——
FEATHERS? USE THE "MUTE" BUTTONTTS LIKE
SOUNDPROOFING YOUR DIGITAL SPACE NO DRAMA, NO
 OFFENSE, AND NO MORE POSTS YOU DON'T WANT T0 SEE.




14) Il ! }\\:\1 \:\‘:_‘“,F. I o —
BUILDING A ,{’Q}‘}s\r’.‘ﬁ\““-\ 2

S\ -
INSTAL @5 ALRIGHT FoLKs, TimE T
’ : T FOLKS, TIME T0 BUILD YOUR pigimal p
i T~ % EENCEL ST i WOULDN'T LEAVE Youg, " ACY

PACICVARD WIDE OPEN 70 STRANGERS, You DON'T Wi
& DA PROFLE WinEGHEY e LA
$ KEEPS YoU E
¢ AMD JUST THE WAY YOU WANT 1T, > PO COZY. SAFE
/ | HERE’S A SIMPLE PRIVACY CHECKLIST FROM YOUR
_/ | FOREMAN, BRICK:
;' Eﬁ“‘ [l & FOREMAM BRICK'S DIGITAL PRIVACY FENCE
| - CHECKLIST [15] (YOU CAN EVEM CHECK THESE OFF AS
=] vougo =
| % SET YOUR PROFILE TO PRIVATE KEEPS YOUR POSTS /. \
I %IBLE ONLY 10 PEOPLE YOU APPROVE. 9 GO T0: ~ /| [/
’i SETTINGS — ACCOUNT PRIVACY — SWITCH “PRIVATE
// ACCOUNT” ON
BE].

SE WHO SEES YOUR STORIES SHARE DAILY

%wfr’:’n?rosgﬁum CLOSE FRIENDS NOT THE WHOLE =~
0. B NEIGHBORHOOD. § GO 70: SETTINGS — WHO CAN SEE
OR [ YOUR CONTENT — HIDE STORY FROM / CLOSE FRIENDS

T F LOCATION TAGGING DON'T BROADCAST
= E'lgz'k\”'ﬂll,lrl\kﬁ ESPECMLL\:’IM REAL-TIME.  WHEN
POSTING, JUST DON'T SELECT A LOCATION, OR lll!!N OFF
| “LOCATION SERVICES” FOR INSTAGRAM IN YOUR PHONE
| SETTINGS.




WH0'S WATCHING THE

SITE? SURVEILLANCE
CAPITALISM

JEADS UP, TEAM! SOMEONES WATC

| EVER FEEL LIKE YOUR PHONE “KNOWS" YOU T0D WELL? LIKE YOU MENTION

{OMES OMCE AND SUDDENLY SEE ADS FOR THEM EVERYWHERE?
gﬁIA"P'EHN%.T MAGIC IT'S SURVEILLANCE CAPITALISM, A TERM COINED BY
'SCHOLAR SHOSHANA ZUBOFF [16). IT MEANS COMPANIES LIKE INSTAGRAM
ARE COLLECTING DATA FROM YOUR EVERY CLICK, SWIPE, AND LIKE AND

' THEM TURNING THAT INFO INTO DOLLARS BY SELLING ADS.

% SURVEILLANCE CAPITALISM = TURNING YOUR ATTENTION AND ACTIVITY
IRTO A PRODUCT. -

'{LI}E'Y’RE NOT JUST WATCHING WHAT YOU POST— THEY'RE TRACKING [17,

*  WHAT YOU LOOK AT

* HOW LONG YOU LOOK

*  WHO YoU FoLLOw

*  WHAT YOU TAP ON (EVEN BY ACCIDENT)!

miaii YOU POST A PHOTO
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S YOURSELF %X

'! BEFORE YOU STEP ONTO ANY JOB SITE, YOU GEAR UP AND THE INTERMET'S
NO DIFFERENT! JUST LIKE YOU WOULDM'T OPERATE A JACKHAMMER

WITHOUT A HELMET, YOU SHOULDN'T SCROLL THROUGH INSTAGRAM WiTHOLT
YOUR DIGITAL SAFETY GEAR OM. THESE TOOLS KEEP YOUR ONLIHE SPACE
SECURE, YOUR INFO PRIVATE, AND THE SCAMMERS OUT OF YOUR DMS.

| SAFETY GEAR: PROTECTING

\ .

| & FOREMAN BRICK'S SAFETY CHECKLIST22] A N

W USE STRONG, UNIQUE PASSWORDS: MIX UPPER AND wwmcaN il

Y ERS, NUMBERS. AND A SYMBOL OR TWO. AYOID BIRTHDAYS 0R - N *
EASY-TO-GUESS WORDS (LIKE "PASSWORDT23" NOPED). g (

e o
5 TIP- WRITE [T DOWN AND STORE IT SOMEWHERE SAFELIKEYOUR ¢
(“" " FAVOURITE RECIPE BOX! & —~

TURN ON TWO-FACTOR AUTHENTICATION (2FA): IT'S LIKE ADDING
DEADBOLT TO YOUR DIGITAL FRONT DOOR. EVEN IF SOMEONE )s
GUESSES YOUR PASSWORD, THEY'D STILL NEED A SPECIAL CODE R

) TEXTED T0 YOU. ;
(' 60 T0: SETTINGS — SECURITY — TWO-FACTOR AUTHENTICATION Ll

D
TCH OUT FOR SCAMS IN YOUR DMS: IF SOMEONE MESSAGES Q |
O‘IP;&SI(IHG FOR MOMEY, CODES, OR PERSONAL INFO—EVEN IFIT € = T

—

A

LIKE SOMEOME YOU KNOW—THAT'S A RED FLAG. IF IT FEELS J
FISHY, GON'T CLICK, DON'T REPLY—REPORTIT! :

~FOREMEN BRIC







TIME T0 BUILD: REFLECTION
6 ACTION PAGE

ELL DONE, BUILDER YOU'VE MADE IT THROUGH THE

BLUEPRINT, LAID YOUR DIGITAL FOUNDATION, AND
EVEN PUT UP A PRIVACY FENCE. NOW IT'S TIME 10

GRAB YOUR PENCIL AND SKETCH OUT YOUR NEXT
STEPS.

THIS PAGE IS YOUR PERSONAL CONSTRUCTION PLAK,
YOU'VE GOT THE KNOWLEDGE, THE TOOLS, AND TH
CONFIDENCE T0 MAKE INSTAGRAM WORK( FoR Yo,

WHETHER YOU'RE HERE FOR CONNECTION,
CREATIVITY, OR JUST CURIOSITY, THESE QUESTIoNS
WILL HELP YOU BUILD WITH PURPOSE.

& YOUR DIGITAL BLUEPRINT:

2. WHO DO | WANT T0 FOLLOW? (FAMILY, FRIENDS,
HOBBIES, INSPIRING VOICES... WHO BRINGS JoY To
, YOUR FEED?) 3
81 WHAT STEP WILL | TAKE TO FEEL SAFER ONLINE?
(TURM ON 2FA? SET YOUR PROFILE T0 PRIVATE?
~ STOP CLICKING WEIRD LINKS?)

€ WHAT SURPRISED ME ABOUT INSTAGRAM'S

ALGORITHM?
(DID IT MAKE SENSE FOR THE FIRST TIME? DID Vol

* . REALIZE HOW MUCH CONTROL YOU ACTUALLY
HAVE?)




ADDITIONAL RESOURCES
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4 HEY FOREMEN BRICK HeERE!
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